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instructions. 

Note : Attempt all the Sections as per 
|Maximum Marks: 50 

Section-A /TUg-# 

(Very Short Answer Questions) 

Note : Attempt all the five questions. Each 
question carries 2 marks. Very short 

answer is required not exceeding 75 

words. 

1. Define advertising. 

5x2=10 

P.T.0. 



2. 

3. 

4. 

5. 

Spell out the principle of balance in 

advertising layout. 

What is institutional advertising? 

Spell out mutual understanding. 

Define marketing. 

Section-B/GUg-G 

(Short Answer Type Questions) 

(� 3ts ) 

Note : Attempt any two questions out of 

the following three questions. Each 

question carries 5 marks. Short 

wer is required not exceeding 200 

words. 5x2=10 
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6. Explain the objectives of advertising as 

Marketing tool. 

7. Discuss the functions of Public relations. 

8. Elucidate the importance of Media 

management. 

Section-C /ug-T| 

(Detailed Answer Type Questions) 

Note : Attempt any three questions out of 

the following five questions. Each 

question carries 10 marks. Answer is 

required in detail. 3x10=30 

9. Describe the classification of advertising 

with examples. 
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10. Explain the techniques of advertising 

copy witing. 

11 Discuss the tools of public relations used 

by a modern organisation. 

12. Define corporate communication and 

explain its functions. 

13. Prepare a note on media ownership 

pattern in India. 
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